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UNITED WAY OF AMERICA ELECTS NEW BOARD LEADERSHIP
Ann Stallard, CEO of Graphic Communications Corporation Elected Chair
Two New Board Members Elected from Deloitte and RCN Corporation

Alexandria, VA (June 2, 2009) — Members of United Way, the nation’s largest nonprofit, voted in
three-year Board member and former chair of the United Way Women'’s Leadership Council Ann

Stallard, CEO of Graphic Communications Corporation of Lawrenceville, Georgia as chair of the

board. Members also elected Peter Aquino, President and CEO of RCN Corporation and D. Roger

Nanney, Vice Chairman of Deloitte LLP as two new at-large board members at its annual business

meeting in Detroit last week.

Ann Stallard has served on the United Way of America board for three years and is former chair of
United Way's Women'’s Leadership Council, an effort she spearheaded within the United Way system
to raise the level of women’s participation as major United Way contributors and decision-makers.

Ann is CEO of Graphic Communications Corporation, one of metro Atlanta’s top high tech, full service

printing companies. Located in Lawrenceville, Georgia, Graphic Communications has succeeded
based on their reputation for quality work, leadership with integrity and customer focus, the same
traits and qualities she brings to the United Way Board. Ms. Stallard has been recognized often for
her entrepreneurial leadership in Metropolitan Atlanta and nationally. The US Small Business
Administration named Ms. Stallard as Georgia’s Women-In Business Advocate of the Year in 1991.
She has served on the White House National Initiative on Women'’s Business Ownership Task Force
and she was the national volunteer president of the YWCA, 1991-1996. Baron’s and Money
Magazine voted the YWCA one of the top 5 non-profits in the USA during this period. Prior to joining
the national board, Ann served as a board member for United Way of Metropolitan Atlanta.

“As an owner of a printing business in tough economic times, | understand the urgency to be
competitive, invest in people and technology and think boldly about our business. Likewise, during
my tenure, | will work with my United Way colleagues to make certain we are both relevant and
competitive; we are investing contributed dollars to improve education for children, stabilize income
for families and improve health. We must and we will provide the greatest impact possible in every

community we serve across America.”
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Peter Aquino has been president and CEO of RCN Corporation and a board member since

December 2004. RCN is a leading provider of all-digital and high definition video, high-speed internet,
and premium voice services to residential and small-medium business customers, as well as high-
capacity transport services to carrier and large enterprise customers. Prior to joining RCN, Mr. Aquino
served as a telecom operations advisor, focusing on Competitive Local Exchange Carriers (CLEC),
cable and wireless business restructuring. From 1995 to 2000 Mr. Aquino was chief operating officer
of Veninfotel (now NetUno), a private Venezuelan telecom company, where he managed the design,
construction and operation of Latin America’s first fiber-based triple play provider. Mr. Aquino began
his career at Bell Atlantic (now Verizon) in 1983, holding positions in finance, marketing, regulatory
and corporate development. Mr. Aquino earned a master’'s degree in business administration from
George Washington University in Washington, D.C. in 1990. Mr. Aquino accepted the 2007 Best
Turnaround in Business Stevie Award, which was awarded by the American Business Awards, a
national awards program honoring great performances in business. In addition, he has also served
on the boards of several companies. Through his leadership, RCN actively participates in local United
Way initiatives in its markets and for the past three years has donated more than $3 million annually

in air time for United Way public service announcements.

D. Roger Nanney is vice chairman of Deloitte LLP, one of the nation’s leading professional services
organizations. Based at Deloitte’s national office in New York, Roger serves as operations leader for
the Deloitte U.S. firms’ Clients & Markets organization, including the strategic clients, marketing &
business development, US regions, and US industry programs. He is a member of the US Operations
Committee and the US clients & markets senior leadership team. Prior to this role, he served as
regional managing partner for Deloitte’s Mid-America region, among the fastest growing of the
organization’s seven U.S. regions. A CPA, Roger joined Deloitte in 1982 after obtaining a B.S. in
Business Administration and a Master of Accountancy form the University of South Carolina.

Admitted as a partner in 1990, he has built a distinguished record of service during his 26-year career,
having served on a wide range of multinational engagements for many of the Deloitte U.S. firms’ most
significant clients. Roger lives with his family in Dallas, Texas, where he served on the board for
United Way of Metropolitan Dallas. Roger is actively involved as a board member in various
professional and community organizations, including the Cox School of Business at Southern
Methodist University and the Dallas Center for the Performing Arts Foundation. He also has served
on the board of the Greater Dallas Chamber of Commerce and as past chair of the Texas

Accountants Coalition.

To read the full biographies of all board members, visit: LIVEUNITED.org/Board.
HiH

About United Way

United Way is a worldwide network in 46 countries and territories, including nearly 1,300 local organizations in the U.S. that
advance the common good, creating opportunities for a better life for all by focusing on the three key building blocks of
education, income and health. The United Way movement creates long lasting community change by addressing the
underlying causes of problems that prevent progress in these areas. LIVE UNITED is a call to action for everyone to become
part of the change. For more information about United Way, please visit: LIVEUNITED.org.
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